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 Thank you Mr. President. As you all have certainly been made aware of 

the situation that faces us today, I will make this brief. Recent 

intelligence reports indicate that our former allies to the north are posing 

a critical threat to our nation’s well being. In lieu of our recent actions 

abroad in the Middle Eastern nations, the American public will not be very 

accepting of a new conflict. Anti-war movements across the states are rising 

in support and influence. The Canadian threat is subtle and devious. Action 

will need to be taken soon and it must be decisive. As your newly appointed 

Minister of Government and Media Relations, I have been called here to create 

a plan in order to gain the support of the nation in moving against our 

enemy. This plan, hereafter named operation maple leaf, will consist of three 

phases designed to convince the American media and public that Canada is our 

very nearest and most dangerous enemy.  

 Phase 1: Setting the Stage 

Our first obstacle in achieving this goal will be to garner support in 

the media in order to have the ability to broadcast messages necessary to 

garner consent from the American public. This first phase consists of setting 

the stage, and creating events that are nonviolent but too important for news 

media to decide against publication. The first step is to create trust with 

the American public. We must instate aggressive programs that state that the 

United States is making steps towards vastly decreasing oil dependency 

abroad. By continuing to drive the automakers to create more fuel efficient 

cars and drawing upon national reserves we will drive the prices of gasoline 

down. We will enter into negotiations with the Canadian government to share 



 

the resources they control. This is an appeal to the average American to let 

them know that we understand the pressures that high fuel prices are placing 

on them. Remember this as we will return to it later.  

The second step is to create a national event that creates a negative 

slant on the Canadian country. We are going to accuse the Canadians of 

harboring criminals. We must make a demand that they cannot possibly comply 

with. A formal request for the extradition of all runaway American soldiers 

harboring in Canada must be placed. We must also make this a very public 

request, condemning the actions of the soldiers while appearing forgiving on 

the surface. We must also make the number of refugee soldiers in Canada 

appear much larger than they are in reality. Using this noncompliance as a 

foundation for action, troop placement along the northern borders of the 

states will be visibly increased. Military presence will also be increased 

along the Mexican border, though it is more of a decoy to take the public eye 

away from our target. Troop movement will be disguised as stricter 

immigration policies designed to keep the “safety” of the public in the 

spotlight. As the media broadcasts views on the subject of tougher 

immigration, footage of military presence along the borders will be presented 

to all major media outlets in order to stir up the image of our nation’s 

strength. Free reign will be given to journalists wishing to take their own 

footage, and without even asking we have the media broadcasting precisely 

what we want them to. The stage is set. 

Phase 2: Introducing the Enemy 

Now that our troops are in place and we have media presence when we 

need it, the next step is to introduce our vision of the enemy to the 

American public. The current general stereotype of the Canadian of the beer 

drinking, hockey playing, moose owning, Dudley Do-right buffoon appears 



 

harmless to most. We need a scapegoat to turn media attention away from the 

US and towards Canada. Our scapegoat is the runaway soldier. This is where 

things get a little tricky and conventional forms of propaganda distribution 

and new technologies will be used in unison. While increasing attention on 

the extradition request of soldiers in Canada we will publish more accurate 

figures on the number of deaths of our soldiers abroad. This is where the 

slogan “Desertion means death to your fellow soldier” comes into play. 

Originally it will circulate in recruiting videos but will eventually make 

its way to commercials for military service. The strong soldier does not 

desert, he has honor, and the true American does not run for his fellow man 

will die. We will place emphasis on the destructive nature that desertion has 

upon the American nation. That in order to be strong as a nation we must 

condemn those who are cowards and turn away all that America stands for in 

order to hide, in Canada. 

This is where technology allows us to speak with an entirely new voice. 

Taking a cue from viral marketing campaigns on the internet and new forms of 

digital content distribution; a crack team of media specialists will create a 

series of videos and online personas that will infiltrate the increasing 

presence of social networking web sites in order to sow the seeds of dissent. 

Our image of the Canadian enemy is savage and bearlike with large facial hair 

and an air of chaos. The image of the deserting American soldier is small and 

greasy, appearing very untrustworthy. We will debut these two figures in a 

series of online videos that will vocally attack the United States. The rest 

of our presence in online communities will be used to increase word of mouth 

and knowledge of these two men and the ideas that they represent. 

The problem with such a plan is due to the fact that these videos will 

carry no credibility by themselves. This is where, in a State of the Union 

address the president will have to publicly call attention to the content of 



 

these videos and publicly condemn them. He will also have to make the 

distinction that the American deserter is no better than a “terrorist” 

because their purpose in these videos is only to cause fear and dissent. He 

will also need to claim that the Canadian who harbors him is just as much at 

fault. From there we state that Canada itself is guilty of harboring 

terrorists who oppose the values and morals of the American way of life. Soon 

after the state of the union address, the images of the two men in the videos 

will begin to circulate in the advertisements, flyers and other materials 

sent out branded with the slogan “Desertion means death (to your fellow 

soldier)”. Thus the faces of the enemy are shown to as many as possible. 

Phase 3: A Call for Action 

This is where all the pieces come into the places they were designed 

for, and where our most powerful technique is used to convince the American 

people to take action. Fear is our ally in this. We can use the fact that 

Canada is so close to our advantage. First, we must place a set of trade 

limitations with Canada as a response to their noncompliance with our 

demands. This will surely instill frustration on both sides of the border. 

The second step is to manufacture a fuel crisis, and limit the supply of the 

nation’s homeland oil supply and drive fuel prices to record heights. Third, 

we will increase troop presence along the Alaskan-Canadian border and claim 

that it is to protect our interests in the natural resources that we hold in 

Alaska. Video will be taken of troop presence along the border and will be 

broadcast along with weekly updates by the president on the current crisis. 

The final step is to announce our highest threat level, and propose the 

solution that would mean salvation for the American nation. With the American 

people desperate for a solution we will strike against Canada first to secure 

the well being of our nation. Endgame. 



 

According to the intelligence reports you are all holding, time is not 

infinite. We need to act soon in order to have each phase develop to its full 

potential quickly. These tactics are deceptive, but given the circumstances 

they are necessary. By tricking the media and the American public, we will be 

able to gain their support in just enough time to keep the American dream 

alive. Mr. President, the floor is yours. 

 


